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Abstract 
 

Purpose: Current adolescents (the Generation Z) are a generation who decides whether they will continue 

to study at the university after graduating from high schools and which university they will choose. This 

decision process carries long-lasting consequences for personality as well as for society. It influences 

their life satisfaction, the realization of potential in the future and social acceptance. Both explicit and 

implicit factors are involved in the decision-making process of Generation Z. 

Key points: The aim of study is to reveal the key factors in the decision-making process of the Generation 

Z on the basis of existing theories describing human functioning. These are the basis for explaining career 

choices and career development. While psychologically oriented career studies emphasize personality 

predispositions, values or self-concepts, sociological studies are more oriented to prestige, the choice of 

occupation in terms of socio-economic hierarchy and social structure of society. 
Methodology: In this study, theoretical analyses will be used. 
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1. Introduction  
 

The adolescents who currently represent a Generation Z (born after the mid-1990s) are the 

generation who decides whether or not to study at university after high school and – if they go – which 

university and what field of study they will choose. This decision-making process is complicated 

(Germeijs et al., 2006) and carries long-lasting consequences for both individuals (life satisfaction, 

realization of personality potential in the future, social acceptance; Mann, Harmoni, & Power, 1989) and 
society (usability of the individual in the labour market according to current needs and long-term plans of 

the society). Both explicit/objective, and implicit/subjective factors are involved in the selection of the 

Generation Z professions. Explicit factors can be defined on the basis of quantitative or qualitative 

research methods. But many times the implicit factors play a major role in decision making. However, we 

know little about the Czech Generation Z, which is already beginning to enter the labor market and will 

soon be a significant force here. There is only partial research focused on some areas of their lives,  

e.g. identity, motivation preferences, gamification, branding, shopping behaviour (Macek et al., 2002; 

Šramová, Džupina, & Jurášková, 2013; Černíková, Šmahel, & Wright, 2018; Šramová, & Pavelka, 2019). 

The choice of profession represents one of the most important decision-making processes and at the same 

time an extremely complicated task that secondary school students have to solve (Hlaďo, & Drahoňovská, 

2012). PR and the presentation of universities in the open days, higher education fairs, printed 

promotional materials, websites, social networks, etc. also play important roles in the decision-making 
process of high school students. However, there is a lack of research carried out on a representative 

sample of contemporary adolescents (Generation Z) which would examine decision-making factors and 

processes, whether to study or not at universities comprehensively, and when deciding to go further on, 

would examine the factors and processes associated with the selection of specific fields of study and 

future professions. The research also lacks the emphasis on the interdisciplinary synergy of research 

disciplines, which are essential for the complex involvement of the phenomena and processes in question, 

especially psychology, cognitive psychology, pedagogy, sociology, marketing, media studies, social 

policy, and behavioral economics. Therefore, it is important to know the decision-making process of 

career choices as the basis for research. 

 

2. Models of the decision-making process and the career decision-making process 
 

Classical models of decision making are based on mathematical models of human behavior. 

These models are based on the premise that people who make decisions are (Slovic, 1995; Sternberg, 
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1999): 1/ informed about all possible alternative decisions and their consequences; 2/ sensitive to the 

subtle differences among the alternatives; 3/ rational. The fundamental shift in the concept of judgment 

and decision-making was brought about by the collaboration of Tversky and Kahneman, which led to 

the construction of the behavioral economy concept (Thaler, 2017). Kahneman and Tversky 

accentuated the fact that man much more likely makes decisions based on concise reasoning, 

prejudices, and heuristics than rational reasoning. On the one hand, these procedures facilitate 

cognitive processes in decision making, but they also cause greater error rates and weaken the ability to 

make decisions effectively. The heuristics of representativeness, availability, illusory correlation, 

anchorage, and adaptation can be a good example (Kahneman, & Tversky, 1990; Tversky,  

& Kahneman, 1981; Thaler, 2017). 

The crucial and decisive categories in the taxonomy of a career decision-making process are 
those that try to uncover decision-making difficulties (Gatti, & Saka, 2001). According to the authors, 

these are: 1/ lack of preparedness associated with a) motivation, b) indecision, and c) mistrust; 2/ lack of 

information about a) the decision-making process in career choice, b) about the person himself/herself,  

c) about the alternatives, and d) the ways of getting information, and finally; 3/ inconsistent information 

regarding a) unreliable information, b) internal conflicts, and c) external conflicts.  

Several papers suggest that adolescents consider the consequences of their potentially risky 

behavior to be less risky in comparison with the adult populations (Beyth-Marom et al., 1993). This also 

corresponds to the triadic model of motivated behavior of adolescents, which is based on the assumption 

that motivated behavior is the result of three behavioral or neural systems (Ernst, Pine, & Hardin, 2006):  

1/ reward-driven system; 2/ harm-avoidant system; 3/ system of regulators. 

Modern theories of career choice and development are based on the premise already mentioned 
by Parsons (1909) and they emphasize the active involvement of the individual in the career  

decision-making (Holland, 1997; Dawis, & Lofquist, 1984; Super, Super, & Savickas, 1996). Active 

involvement results in individual satisfaction, low employer’s costs, and increasing employment. The 

existing theories clarifying human behavior are becoming the basis for the selection and interpretation of 

a key career choice and career concepts. This is the case with the use and application of Rokeach’s 

definition of values (Rokeach, 1973) by Brown’s (Brown, & Associates, 2002) or Bandura’s social 

learning theory (Bandura, 1971) by Mitchell and Krumboltz (Mitchell, & Krumboltz, 1996). There are 

four dominant theories in the academic sphere: 1/ Holland’s theory of personality and vocational choices 

(Holland, 1997), 2/ Krumlotz's social leasing theory (Krumboltz, 1979) 3/ Super’s developmental theory 

(Super, 1990) and 4/ Davis’s & Lofquist's work adjustment theory (Dawis, & Lofquist, 1984). All the 

above-mentioned theories try to reveal predicted degrees of suitability or congruence of an individual's 

personality to his job and work. These theories initially underestimated the influence of the social 
environment on vocational choice. Only later did they start to attribute their role (Holland, 1997; Blustein, 

& Ellis, 2000). One of the significant contributions are the traditional works by Sewell and Hauser (1976) 

who laid the foundations for the model involving school results as well as the influence of parents, 

teachers, and friends on career choices. While psychological studies on career selection emphasize 

personality predispositions, values or self-concept, sociological studies emphasize prestige in terms of 

socio-economic hierarchy or social structure (Mortimer, 1996). 

 

3. Conclusion  
 
If we want to reveal the motivations, characteristics, and predictors determining the  

decision-making processes of adolescents in the choice of the Czech universities, we have to know about 

career decision making. Only then we can create a theoretical model that will enable the interpretation 

and prediction of the communication tools and channels leading the choices. To use the concepts of 

behavioral economics is a handful. In just realized research project we focus on a representative sample of 

the Czech adolescents. The aim of the research is directed through quantitative and qualitative methods to 

reveal decision-making factors and mechanisms in the processes of higher education choices in relation to 

the value orientations of the adolescents, major influencers of these processes (parents, teachers, career 

counsellors), and to the recruitment and image-maker communications and PR of universities. 
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